
Since its inception in 1976, Crime Stoppers has 
never revealed the identity of a single tipster. An 
impressive figure, seeing that they operate in 26 

different countries. Despite this, the top searched 
question on Google illustrated a disconnect.

“Is Crime Stoppers really anonymous?”
 

As a brand, Crime Stoppers was well known to the 
public, but their promise of absolute anonymity was 

not. The challenge was to make Crime Stoppers 
synonymous with being anonymous. 

Project
Anonymous



Phase 1

Phase 1 posters placed where crimes occur

The only way to convince people that Crime Stoppers is truly anonymous, 
was to go anonymous ourselves. This meant creating a completely anonymous campaign. 

In Phase 1 of the campaign, this meant no logo, wordmark or url. Just anonymous crime tips 
in unignorable places. All to ignite a conversation amongst an apathetic public. 

anonymous

“The time 
was 5:51 pm. 

He was standing 
next to a car in 
a grey hoodie. 

He held up the 
place at gunpoint.”



Phase 1 posters in location



Coasters in barsCoasters in bars

Geo-targeted Airdrop tips in malls, bars and ball games Unclickable online ads

Phase 1 - Tactical Executions 



Media

Social media comments



@adubiousleaffan

Let’s not worry about 
victims of crime as long 
as the pockets 
of downtown 
business owners are 
sufficiently filled.”

”

Todd Smith

Yeah, i always find 
turning a blind eye to a 
problem works better 
than actually admitting 
there is a problem. ”

”

Lloyd Mushrow

With all the crap going 
on downtown, the
posters reflect the truth 
but most people can’t 
handle the truth

”

”

Media



Phase 2
Now that we had the public’s attention, we wanted them to redirect their anger towards 

crime in the community. We did this by rolling out new creative across all mediums. Creative that 
would help educate the public and keep the conversation going. This included new wild postings 

in response to those that were torn down with a link to AnonymousSince1976.com



Phase 2 / Locations

Phase 2 posters in location



Phase 2 - Digital


